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SafeHarbor 

Thispresentationand the accompanyingslides(the άtǊŜǎŜƴǘŀǘƛƻƴέύΣwhich have been preparedby CenturyPlyboards(I) Ltd.
(the ά/ƻƳǇŀƴȅέύΣhave been preparedsolely for information purposesand do not constitute any offer, recommendationor
invitation to purchaseor subscribefor anysecurities,andshallnot form the basisor be reliedon in connectionwith anycontract
or binding commitment whatsoever. No offering of securitiesof the Companywill be made exceptby meansof a statutory
offeringdocumentcontainingdetailedinformationabout the Company.

ThisPresentationhasbeenpreparedby the Companybasedon informationand data whichthe Companyconsidersreliable,but
the Companymakesno representationor warranty,expressor implied,whatsoever,andno relianceshallbeplacedon, the truth,
accuracy,completeness,fairnessand reasonablenessof the contents of this Presentation. This Presentationmay not be all
inclusiveandmaynot containall of the informationthat youmayconsidermaterial. Anyliability in respectof the contentsof, or
anyomissionfrom, thisPresentationisexpresslyexcluded.

Certainmattersdiscussedin this Presentationmaycontainstatementsregardingthe/ƻƳǇŀƴȅΩǎmarketopportunityandbusiness
prospectsthat are individuallyand collectivelyforward-lookingstatements. Suchforward-lookingstatementsare not guarantees
of future performanceand are subjectto knownand unknownrisks,uncertaintiesand assumptionsthat are difficult to predict.
Theserisksand uncertaintiesinclude,but are not limited to, the performanceof the Indian economyand of the economiesof
variousinternational markets,the performanceof the industry in India and world-wide, competition,the ŎƻƳǇŀƴȅΩǎability to
successfullyimplementits strategy,the/ƻƳǇŀƴȅΩǎfuture levelsof growth andexpansion,technologicalimplementation,changes
and advancements,changesin revenue,incomeor cashflows, the /ƻƳǇŀƴȅΩǎmarket preferencesand its exposureto market
risks,aswell asother risks. The/ƻƳǇŀƴȅΩǎactual results,levelsof activity, performanceor achievementscoulddiffer materially
and adverselyfrom resultsexpressedin or implied by this Presentation. The Companyassumesno obligation to update any
forward-looking information contained in this Presentation. Any forward-looking statementsand projectionsmade by third
parties includedin this Presentationare not adoptedby the Companyand the Companyis not responsiblefor suchthird party
statementsandprojections.
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Business Overview
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LƴŘƛŀΩǎ ƭŜŀŘƛƴƎ tƭȅǿƻƻŘ ŎƻƳǇŀƴȅ

Pan- India:   6 Manufacturing facilities

Strategically located across India, near
Kolkata in East,near Kandlain West, near
Chennai in South, near Delhi in North,
near Guwahati in North East and near
Roorakeein Central.

One Unit in Myanmar 

Controls almost 25% of organised market

Capacities  : Timber Peeling 210000 CBM 
and Plywood  : 210000 CBM .  Highest in 
India.  

Fully Integrated operations

Wide range of products for different 
customer segments

PLYWOOD

Among top three laminate producers

Fully integrated plant near Kolkata 

Capacity ς4.8 Million Sheets

Focus on niche segment and value added        
products

LAMINATES

OTHERS 

9ŀǎǘŜǊƴ LƴŘƛŀΩǎ ƭŀǊƎŜǎǘ ŀƴŘ ŦƛǊǎǘ ǇǊƛǾŀǘŜƭȅ 

owned CFS, located near Kolkata Port

ĉArea of ~ 100,000 sqm

ĉCapacity to handle 160,000 TEUs

CONTAINER  FREIGHT STATIONS  (CFS)

Lb5L!Ω{ [9!5LbD t[¸²hh5 /hat!b¸

Mainly Furniture Trading and Modular 
Kitchen 



Segment Contribution in FY2015
Revenue mix FY 2015 EBIDTA mix FY 2015 EBIT mix FY 2015 

Revenue mix FY15 EBIDTA mix FY15 EBIT mix FY15 

Plywood  1147.08   Laminates  293.54 

Logistics   70.28   Others          41.57
Plywood  206.71    Laminates 36.33

Logistics  32.37    Others       (1.96)

Plywood  186.69   Laminates  22.96

Logistics   21.77   Others        (2.77)

Rs. Crores

Major Revenue comes from Plywood 
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Promoters
Sajjan Bhajanka, Executive Chairman

ĉ Graduate with 45 years of industry experience

ĉ Responsible for the overall strategic direction 

and Production, Finance, Treasury directly

ĉ Considered as Icon of Indian Plywood industry

ĉ President of Federation of Indian Plywood  and 

Panel Industry & All India Veneer manufactures 

association

ĉ Governing body member of Indian Plywood 

Industries Research and Training Institute

ĉ Holds 27.49% of total shareholding

Sanjay Agarwal ,CEO and Managing Director 

ĉ Graduate with 30 years of industry experience

ĉ Responsible for Sales, Marketing, IT and HR

ĉ{ǳŎŎŜǎǎŦǳƭƭȅ ŎǊŜŀǘŜŘ Ψ/ŜƴǘǳǊȅ tƭȅΩ  .ǊŀƴŘ 

ĉ Holds 27.17% of total shareholding

Vishnu Khemani,  Managing Director

ĉ Graduate with 30 years of industry experience

ĉ Responsible for Timber Procurement and  

Heads South India operations of Plywood

ĉ Holds 8.37 % of total shareholding

PremKumar Bhajanka,  Managing Director

ĉ Graduate with 30 years of industry experience

ĉ Responsible for Timber procurement and 

operations of four units incl. Myanmar 

ĉ Holds 3.77% of total shareholding

HariPrasad Agarwal, Vice Chairman

ĉ Graduate with 48 years of administrative 

experience 

ĉ Responsible for General Administration

ĉ Holds 6.54 % of total shareholding

Professionally owned  with 73.34% ǇǊƻƳƻǘŜǊǎΩ ǎƘŀǊŜƘƻƭŘƛƴƎ 
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Key Management Team

Ashutosh Jaiswal, President (CFS Operations)  

ĉ B.Scwith varied experience over 30 years

ĉ Heads CFS Division and international trade

ĉ President of Eastern Chapter of CFS Association

SugataHalder, GM (Human Resources)

ĉ PGDMin HumanResourceManagementwith 22

years experience in HR matters, including 7

yearsasRegionalHRheadof Bharti Airtel

ĉ Responsible for HR matters  

Amit Gope, GM - Branding

ĉ MBA (Marketing) from XIMB, with 21 years 

experience in Branding matters including 7 years 

with Vodafone, Airtel and Uninor

ĉ Responsible for Branding related activities  

Arun Julasaria , CFO

ĉ FCA, FCS with varied experience over 25 years

ĉ Responsible for Finance, Accounts, Audit 

Treasury, Corporate Structuring, New Projects.

ĉ Instrumental in implementation of SAP

Ajay Baldawa,  Executive Director (Technical)

ĉ M.Techfrom IIT with 30 years of plywood 

industry experience.

ĉ Responsible for all technical matters

ĉ Member BIS Technical Committee for Plywood 

Professionally Managed by well qualified and seasoned professionals
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Centuryply- Brand

The first TVCwas aired in
1993 with Late Cricketer
Tiger Pataudi & Sharmila
Tagore as the Brand
Ambassadors.

In the last two market
researches the Brand
characterasit emergesis
άLǘΩǎa trusted& oldōǊŀƴŘέ

&

άCenturyPlyis known for its
ǉǳŀƭƛǘȅέ
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In 2005 the ά{ŀōSahe
Mast RaheέTVCcampaign
was aired which
highlighted the product
attributes of strength and
durability.

In 2014 a need was felt
to connectdirectly with
the end user and take
CenturyPlyfrom beinga
άtǊƻŘǳŎǘōǊŀƴŘέto a
ά/ƻƴǎǳƳŜǊōǊŀƴŘέ



CenturyplyςThe Final Brand Conviction
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Being the best by continuously making life better

What vision do I come from? 

What culture fuel fuels my belief?

Omnipresent appetite for optimism despite stagnation and gloom

Who are my advocates?

Life Designers: Believe designing a home is to design the life 
experiences it will house

What do I do?

Make memorable surfaces and spaces that make the mundane 
memorable*

What makes me remarkable?

I create platforms of everyday joy

Joyful, resilient, loyal, undemanding 

What am I like?

What is my fight?

CREATE & 
WITNESS 

EXTRAORDINARY 
MOMENTS OF 

ORDINARY, 
EVERYDAY LIFE

We are in the business of creating surfaces that witness 
everyday moments of joy and happiness.

-BRANDCONVICTION



Centuryply- Brand
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In addition to being a literal translation of ςPLATFORMS 
OF JOY, we believe that the expression is very unique, 

sticky, rich and holds a lot more potential. 



The Brand Hierarchy was thus created...
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Centuryply- Brand
Strong Brand value
ĉ 28 Year Old ςLƴŘƛŀΩǎ ƭŜŀŘƛƴƎ ǇƭȅǿƻƻŘ ōǊŀƴŘ
ĉ Top 100 most valuable brands of India as per 4P Survey 2010
ĉ hƴŜ ƻŦ bŀǘƛƻƴΩǎ ǘƻǇ нлл tƻǿŜǊ .ǊŀƴŘǎ ςΨ[ŜƎŀŎȅΩΣ ΨwŜŎŀƭƭΩ ϧ Ψ¢ǊǳǎǘΩ
ĉ /ŜƴǘǳǊȅtƭȅ Ƙŀǎ ōŜŜƴ ŀŘƻǊƴŜŘ ŀǎ ΨaŀǎǘŜǊ .ǊŀƴŘΩ ōȅ ǘƘŜ /ah ŎƻǳƴŎƛƭ

Celebrity Endorsements
ĉ Late Cricketer NawabPataudiand SharmilaTagore (Brand Ambassador)
ĉ BollywoodBadshahShahrukhKhan ( through publicity sponsoring of movies Billu Barber and 

My name is Khan )
ĉ Bollywood ShahenshahAmitabh Bachchan( through publicity sponsoring of movie 

Aarakshan) 
ĉ Nana Patekar(Brand Ambassador)

Regular Brand Investment
ĉ Annual spend of about 4% of Plywood Revenue
ĉ Aggregate brand investment of Rs. 224 crore in last decade

Consumer Perception
ĉ Commands premium over peers
ĉ The best Quality Plywood in India
ĉ Top ςof- the mind awareness of 98% (Source- Synovate)

LƴŘƛŀΩǎ Ƴƻǎǘ ǇǊŜŦŜǊǊŜŘ ŀƴŘ ƘƛƎƘŜǎǘ ǎŜƭƭƛƴƎ tƭȅǿƻƻŘ .ǊŀƴŘ
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More about Centuryply

28 Year Old Company promoted by first generation promoters  

ASSET LIGHT MODEL- CapexTurnover Ratio 1:5  

Maiden IPO in 1997, Till date total fund raised 3.37 Crores raised from Public 
Uninterrupted Dividend and return to Investors  

TECHNOLOGY SAVVY- Runs on SAP ERP  

OVERSEAS FOOTPRINT  

ALL INDIA PRESENCE WITH ROBUST DISTRIBUTION NETWORK  

INNOVATIVE - First to introduce Borer Proof GLP technology in India  
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The INDIA Distribution story

Total Population ς1.25 billion

IndianTownsbasedon Populationdensity
> 50,000 1097Towns
50,000ς100,000 601Towns
100,001ς500,000 407Towns
500,001ς1,000,000 43Towns
> 1,000,000 46Towns

ALL INDIA PRESENCE WITH ROBUST DISTRIBUTION NETWORK  

No. of Branches / Sales Depot ς35
A strong dealer network of over 14500 channel partners

14

Estimated no. of Dealers across India ς54,000



Distribution Strategy

Panel LOB

A Distributor / Wholeseller/ 
Retailer model
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Objectives :
a. Distributor driven business to 

contribute 20% of overall 
volume

b. Increase range selling
c. Increase penetration in C & D 

category towns

DecorativesLOB

A Distributor / Retailer model

Objectives :
a. To bill 10000 retailers by 

2015-16 against 8500 for 
2014-15

b. To increase Distributor count 
to 150 by 2015-16 against 127 
for 2014-15

c. To increase penetration in C & 
D category towns


