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SafeHarbor

Thispresentationand the accompanyinglides(the ¢ NB & Sy (whithhave Beénprepared by CenturyPlyboards(l) Ltd.
(thed 2 Y LJ yhave been prepared solely for information purposesand do not constitute any offer, recommendationor
invitation to purchaseor subscribeor any securitiesand shallnot form the basisor be reliedon in connectiorwith any contract
or binding commitmentwhatsoever No offering of securitiesof the Companywill be made exceptby meansof a statutory
offeringdocumentcontainingdetailedinformationaboutthe Company

ThisPresentatiorhasbeenpreparedby the Companybasedon information and data whichthe Companyconsidergeliable, but
the Companymakesno representationor warranty, expresor implied, whatsoeverand no relianceshallbe placedon, the truth,
accuracy,completenessfairnessand reasonablenes®f the contents of this Presentation This Presentationmay not be all
inclusiveand may not containall of the informationthat you may considematerial. Anyliability in respectof the contentsof, or
any omissionfrom, this Presentations expresslexcluded

Certainmattersdiscussedh this Presentatiormay containstatementsregardingthe / 2 Y LJI nfaék&@pportunityand business
prospectghat are individuallyand collectivelyforward-looking statements Suchforward-looking statementsare not guarantees
of future performanceand are subjectto known and unknownrisks,uncertaintiesand assumptionghat are difficult to predict
Theserisksand uncertaintiesinclude,but are not limited to, the performanceof the Indian economyand of the economiesof
variousinternational markets, the performanceof the industryin India and world-wide, competition,the O 2 Y LJI abibtyQai
successfullimplementits strategy,the/ 2 Y LJI fytweefvelsof growth and expansiontechnologicaimplementation,changes
and advancementschangesin revenue,incomeor cashflows,the / 2 Y LJI rfagkél gpreferencesand its exposureto market
risks,aswell asotherrisks The/ 2 Y LJI attaafé@sults,levelsof activity, performanceor achievementsoulddiffer materially
and adverselyfrom results expressedn or implied by this Presentation The Companyassumesno obligation to update any
forward-looking information containedin this Presentation Any forward-looking statementsand projectionsmade by third
partiesincludedin this Presentationare not adopted by the Companyand the Companyis not responsiblgor suchthird party
statementsand projections
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Business Overview

PLYWOOD A LAMINATES A

SLYRALFQa € SIFRAY3 t & @ Among top three laminate producers
“Pan India: 6 Manufacturing facilities “ Fully integrated plant near Kolkata

« Strategically located across India, near & Capacityg 4.8 Million Sheets

Kolkatain East,near Kandlain West,near & Focus on niche segment and value added
Chennaiin South, near Delhi in North, products

near Guwahati in North East and near
Roorakeein Central CONTAINER FREIGHT STATIONS («

& One Unit in Myanmar “9FadSNY LYRAFQ& f I NE
“Controls almost 25% of organised market  \yned CES. located near Kolkata Port
i Capacities : Timber Peeling 210000 CBM & Area of ~ 100,008gm

and Plywood : 210000 CBM . Highest in ¢ Capacity to handle 160,000 TEUs

India.

& Fully Integrated operations OTHERS | |

“*Wide range of products for different

customer segments “ Mainly Furniture Trading and Modular

Kitchen
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Segment Contribution in FY2015

Revenue mix FY 2015

“ZD 32371

= Plywood = Laminate
Logistic = Others

EBIDTA mix FY 2015

= Plywood = Laminate
Logistic = Others

Rs. Crores
EBIT mix FY 2015

21.77

= Plywood = Laminate
Logistic = Others

Revenue mix FY15

Logistics 70.28 Others

Plywood1147.08Laminates293.54

EBIDTAmix FY15

41.57 Logistics 32.37 Others

Plywood206.71 Laminates86.33

(1.96)

EBITmix FY15

Plywood 186.69 Laminates 22.9
Logistics 21.77 Others (2.7
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Promoters

Sajjan Bhajanka, Executive Chairmanfd Sanjay Agarwal ,CEQ and Managing Direct

Graduate with 45 years of industry experience Graduate with 30 years of industry experience
Responsible for the overall strategic direction Responsible for Sales, Marketing, IT and HR

and Production, Finance, Treasury directly e {dzZOOSAaaTFdA f & ONBIGSR W
Considered as Icon of Indian Plywood industry . 151ds27.17%of total shareholding

President of Federation of Indian Plywood and Bhaianka M ina Di
Panel Industry & All India Veneer manufactures PremKumar AT RIS

A aOgHa Graduate with 30 years of industry experience

Governing body member of Indian Plywood
Industries Research and Training Institute

¢ Holds27.49%0f total shareholding

¢ Responsible for Timber procurement and
operations of four units incl. Myanmar

Holds3.77%of total shareholding
VishnuKhemanj Managing Director Hari Prasad Agarwalice Chairman

¢ Graduate with 30 years of industry experience Graduate with 48 years of administrative
¢ Responsible for Timber Procurement and experience

Heads South India operations of Plywood Responsible for General Administration
¢ Holds8.37% of total shareholding Holds6.54 % of total shareholding

owned witt73.34%LINE Y 2 i § N
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Key Management Team

Ajay Baldawag Executive Director (Technica@ Arun Julasaria , CFO

M.Techfrom IIT with 30 years of plywood ¢ FCA, FCS with varied experience over 25 years

mdustry experience. ¢ Responsible for Finance, Accounts, Audit
Responsible for all technical matters Treasury, Corporate Structuring, New Projects.

¢ Member BIS Technical Committee for Plywood ¢ Instrumental in implementation of SAP

Ashutosh Jaiswal, President (CFS Operatiorg Amit Gope, GM- Branding

B.Sawith varied experience over 30 years ¢ MBA (Marketing) from XIMB, with 21 years
Heads CES Division and international trade experience in Branding matters including 7 years

President of Eastern Chapter of CFS Associatior with Vodafone Airtel and Uninor

¢ Responsible for Branding related activities
SugataHalder, GM (Human Resources)

¢ PGDMin HumanResourceManagementwith 22
years experience in HR matters, including 7
yearsasRegionaHRheadof Bharti Airtel

¢ Responsible for HR matters
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Centuryply- Brand

The first TVCwas aired In
1993 with Late Cricketer
Tiger Pataudi & Sharmilg
Tagore as the Brand
Ambassadors

In the last two market
researches the Brand
characterasit emergess

oL Uafusted& oldo NJ Y K
&
oCenturyPlyis known for its

jdzl £t A& €

In 2005 the a { | Sahe
Mast Rah& TVCcampaign
was aired which
highlighted the product
attributes of strength and
durability.

In 2014 a need was felt
to connectdirectly with
the end user and take
CenturyPlyffrom beinga
at NEB FRodid OytdR. a
a/ 2y aaNISWR €




Centuryplyc The Final Brand Conviction

What vision do | come from?

What culture fuel fuels my belief?

Who are my advocates?

experiences it will house

What do | do? EXTRAORDINAR

oo i MOMENTS OF
memorable ORDINARY,

What makes me remarkable?

EVERYDAY LIFE

What am | like?

We are in the business of creating surfaces that witne
everyday moments of joy and happiness.

-BRANIQONVICTIO




Centuryply- Brand

:
s /Z/Oﬂ ka

CENTURYLAMINATES | CENTURYVENEERS

In addition to being a literal translation QfPLATFORMS
OF JOY, we believe that the expression is very unique,
sticky, rich and holds a lot more potential.




The Brand Hierarchy was thus created...

o CENTURYPLY'

W oo W o
CENTURYPLY CENTURYLAMINATES CENTURYVENEERS CENTURYPRELAM

o o - -
CENTURYMDF CENTURYMDF CENTURYTEAK  CENTURYFACEVENEERS
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Centuryply- Brand

% Strong Brand value

28YearOld LY RAII Qa f SIFIRAYy3 LI e&g22R 06N} YR

Top 100 most valuable brands of India as per 4P Survey 2010 -

hyS 2% bluAz2yQa Q2LlLbdln0e 22 gBWNS ONFfy®Ras WeN
/| Syudz2Nette KFa 0SSY |[R2ZNYSR |a Wal auSNJ
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Celebrity Endorsements
Late CricketeNawabPataudiand SharmilaTagore (Brand Ambassador)

Bollywood BadshahShahrukhKhan ( through publicity sponsoring of movi&sliu Barber and
My name is Khan)

Bollywood ShahenshalAmitabh Bachchar( through publicity sponsoring of movie
Aarakshan

NanaPatekar(Brand Ambassador) CENTURY

Regular Brand Investment
¢ Annual spend of about 4% of Plywood Revenue
C Aggregate brand investment of Rs. 22#re in last decade

Consumer Perception
Commands premium over peers
The best Quality Plywood in India
Topcof- the mind awareness of 98% (Sourceynovatg

LYRALQa Y2&ad LINBFSNNEBF
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More aboutCenturpIy

28Year QIidCompanybfomoted by:ﬁrst generatjbh promote_ré

ER—

- Maiden IPO in 1997, Till date total fund rais&i37 Croresraised from Public ,"
- AUnlnterrupted Dividend andreturn to Investors - -

- TECHNOLOGY SAVRMns on SAP ERP

~ ASSET LIGHT MOBEapexTurnover Ratio 1:5

ER—

,[NNOVATIVE—‘First tointrQaUce Borer Iirbof GLP teg:thnology in Iﬁdi

~ ALL INDIA PRESENCE WITH ROBUST DISTRIBUTION NET

OVERSEAS FOOTPRINT
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The INDIA Distribution story

Total Populationg 1.25 billion

Indian Townsbasedon Populationdensity
>50,000 1097 Towns
50,000¢ 100,000 601 Towns
100,001 ¢ 500,000 407 Towns
500,001 ¢ 1,000,000 43 Towns
>1,000,000 46 Towns

Estimated no. of Dealers across Indjé4,000

No. of Branches / Sales Depqt35
A strong dealer network of over 14500 channel partners

ALL INDIA PRESENCE WITH ROBUST DISTRIBUTION NET




Distribution Strategy

Panel LOB DecorativesLOB

A Distributor / Wholeseller/

: A Distributor / Retailer model
Retailer model

Objectives :
Objectives : a. To bill 10000 retailers by

Distributor driven business to
contribute 20% of overall
volume

Increase range selling
Increase penetration in C & D
category towns

201516 against 8500 for
201415

To increase Distributor count
to 150 by 201516 against 127
for 201415

To increase penetration in C &
D category towns




